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This is the associated workbook to be reviewed with a series of articles published online via 
Medium (All of these articles can be found at https://bunn-josh.medium.com/)1. The pieces I 
have created enquire about ethical and moral issues within current discourses of design. I have 
used personal reflection as a vehicle to comprehend the problems better. 
 
Right(s) in Design — Written and Unwritten

The first article I wrote in the series focuses on the ethics within design; it aided me in 
developing a more comprehensive understanding of morality and how Ethical Decisions can 
impact the work designers’ produce. The article will be reflected upon by members of the 
community that (like myself) have experienced minimal Ethical Design literature. As well as 
understanding best practise, it is also essential for me to know the importance of asking the 
tough and challenging questions surrounding how we interact with the world through design. 
 
Designer Jobs

After this, I investigated the professionalism of design. All of the articles have personal 
importance, but this piece especially. Within the discourse of design, it seems strange how 
ambiguous the term ‘designer’ is, and because of this, I had an issue understanding whether 
I associate with this title. This piece gave me more guidance and agency in the work I have 
produced since. It has granted me greater connection and influence.
 
Designing My Own Code of Conduct

Finally, I needed to produce a code of conduct with a greater understanding of agency. This 
article explores a personal approach to design ethics. Initially, asking what the ethical and moral 
standpoints are within the broader design community. Then questioned what my personal 
stances are towards designing and interacting with the world around me. This article has been 
shared and aims to start discussions, critiques and result in editing. 
 
Design is coming into the public eye more and more due to its potential impact. This is precisely 
why understanding design ethics is so crucial and why these publications could benefit the 
field.  
 
Ideally, these articles will be uploaded and benefitted from by students of design both within 
the University and further afield. Soon the goal is to have a centralised publication linked 
to ‘Sustainable Design’ that will give design students a collaborative platform to share their 
knowledge and perspectives.

Introduction

   1. Josh Bunn, Medium accessed 8 November, 2021, https://bunn-josh.medium.com/



Statement of Intent

I am a designer performing an inquiry into design. Specifically, I aim to expand my 
understanding of the role of ethics in design. Additionally, to aid other designers in engaging 
with identity so that their own design work can be more appropriately considered with biases 
and influences in mind, as well as ethical design practices. My background is in Product Design 
with a first-class degree from the University of Brighton. My work sits within the discourses 
of social and ethical design. I aim to promote Sustainable Design by better understanding 
beneficial practices that enable both designers and users to become effective agents of change. 
 
This project presents three ‘relatable’ articles that seek to share ideas of ‘ethics’, ‘agency’ and 
‘accountability’ via the online publishing platform Medium. In addition, a workbook explains my 
rationale, providing a critique of the texts and offering further reflections on Sustainable Design 
and my place within the discipline. 
 
Sustainability is an essential component of good practice within design. As a student soon to 
graduate into the design profession, I believe it is necessary to have a set of core values that 
drive my future decision making - wherever I go in the world of design. With one of the core 
elements of Sustainability being social/ people, it only seems necessary to have an appropriate 
consideration of how ethics contributes to and impacts design. 
 
While I consider it essential to have core values, I also believe it is important to share my 
thoughts, develop understanding, and continually reflect on what I am doing and what I 
have learnt. This project presents a series of ‘thinking’ texts that offer my knowledge and, 
importantly, my lack of knowledge about design issues that matter to me as well as the 
Sustainable Design community. These topics should matter to other design students and 
professionals as well. 
 
One of the overarching questions of this project is: What does it mean to be a professional 
designer? In exploring this question, I present three articles, each asking its own question about 
specific aspects of the purpose and meaning of design. 
 
The target audience of these pieces are: 
- ‘Junior’ Designers (by this, I am referring to designers that are yet to engage in the design 
world in a professional capacity). 
- Public outside of the design world wishing to better understand some of the less commonly 
discussed inner workings of design. 
- The Medium Community to expand the already extensive literature



This body of work seeks to review, critique and contribute to public discourses in design. The 
research was primarily conducted through the online blog community ‘Medium’. Once this was 
performed, it was then crucial to collaborate this information with more rigorous academic 
literature. Research has been performed ‘into’ design within this project, as sush the work is a 
research study into the discipline of design for the benefit of graduates and junior designers 
entering the profession. The work engages both public and academic discourses in design. 
The purpose of which was to help me identify my place, and my voice, within communities of 
design.
 
Most of the work is situated broadly within the realm of design ethics. Importantly, this work 
is not a deep dive into a specific niche of design ethics. Instead, this is a personal exploration 
of the relationship between common understandings of morality and its relationship with 
everyday discourses of design. 
 
 
 
 
 
 
 

 

Several ‘key comparators’ relating to the design fields were investigated, and for that reason, 
they have been listed below. This is not a complete list but is the crucial members: 
- Stella Guan - Stella is a designer, entrepreneur, design educator and speaker. Guan was 
instrumental in progressing the enquiry centred around the term ‘designer’ and professionalism 
discussions. 
- Mike Monteiro - Mike is a design director as well as being an author. Monteiro was hugely 
influential in understanding how best to portray significant issues within design and showing 
them in a way readers will connect with. 
- Steve Vassallo - Steve is a designer, entrepreneur and design educator. Similar to Monteiro, 
Vassallo aided the work produced through his skill to visualise and communicate information no 
matter how large or complex the issue 
- Medium Community Members - These allows for a source of divergent perspectives. 
 
 
The work I produced has both external and internal values. The origin of the articles has largely 
been personal. Because of this, the points of success are primarily intrinsic; however, the crucial 
ways to measure the potential work’s success are determined by how effectively I translate 
the ideas to others. The pieces of writing vary in topic but all centre around the designer’s 
behaviour. This is a topic rife with issues. I intended to give back to the design community and 
provoke discussions that will progress the field. Because of this, the artefacts start to engage 
with audience-centred design, with one of my main goals being communication.2 

Statement of Intent

Design Professionalism

Design Impact
Ethical Design

Sustainable Design

   2. Bruce Tharp & Stephanie Tharp, Discursive Design: Critical, Speculative, and Alterative Things. (London: MIT Press, 
2018) pg 302.



The Journey So Far?
 
Throughout this year of studies, several of the projects I have completed resulted in me writing 
online articles on Medium; they have been concerned with various topics from privilege, 
identity, agency, and now ethics. All of the topics mentioned have been chosen deliberately 
and logically to develop my understanding of Sustainable Design. Initially, my research was 
focused on privilege and identity as this can have a detrimental effect on the artefacts I share 
with the world. These articles were ideally going to aid in the ability to situate my work. It 
was then necessary for me to better understand how designer mindsets such as cognitive 
biases, knowledge action gaps and saviour complexes can impact Sustainable Design. Finally, 
when I had understood all of these topics to at least a basic level, I needed to know how the 
ethical decisions of designers can affect others while further exploring the concept of designer 
professionalism.

Process Reflection
 
Why Medium? I chose Medium for several reasons. Primarily, Medium can easily publish articles 
to an online forum saturated with members of the design world from all different disciplines 
and specialities. Previous Medium projects have had varying success. Despite this, the platform 
seems the most appropriate with the aim of audience-based design in mind. Arguably, the level 
of engagement isn’t the determining factor of success, although that would be good. The pieces 
themselves are successful as long as they are accessible and appropriately articulated to those 
that may benefit from them. 
 
The approach I took was similar to previous projects; however, some necessary changes were 
needed to improve the style and effect of my writing. Primarily, I increased the importance 
placed on personal reflection. Because of this, I frequently questioned how I should position 
myself and show more opinions in the writing I have agency over. Additionally, I made a 
conscious decision to contact the authors of articles of particular benefit or interest. I did 
this with the intention they would have the ability to elaborate on their specialist topic. The 
reflections I carried out were a crucial development in progression and, in many ways, were 
equally valuable. 
 
Throughout this workbook and within the later article reflections, I will make it more apparent 
why the chosen topics will benefit the field of Sustainable Design at large.

Context



When I was planning the articles, it was essential to understand the order, content and 
narrative. The first article was a broad enquiry into ethics to create an appropriate baseline of 
understanding. Once I had completed that, I could focus more on the specifics relating to how 
ethics can affect designers and thus how designers can affect end users without consideration 
of ethics. Finally, I thought it was significant to research and develop a code of conduct. 
This allowed me to understand how these codes can benefit designers as well as end-users. 
Additionally, my code of conduct created an output that could be shared with designers in the 
community, showing my morality and standpoint. 
 
As stated previously, the articles were published via the online platform Medium. This is an 
effective way to provide easy access to a broad audience. 
 
Additionally, I chose the topics specifically because of their current significance within 
Sustainable Design and the design community. With sustainability more commonly entering 
public affairs (COP26 being an example) and the world becoming more understanding regarding 
the importance of Sustainable Design. The issues surrounding design ethics, accountability and 
consequence awareness are becoming more apparent each day. 
 
Throughout the articles and the workbook, I have aimed to communicate and start discussions. 
As Klaus Krippendorff suggested in ‘Redesigning Design’, the articles are meant to invite 
those interested and those who care about design to converse, discuss, debate, argue, and 
collaborate3. This as a concept is nothing new or of merit. However, the topics being discussed 
are issues requiring us to come together more than ever as a design community. 
 
My articles are intended only as a starting point to explore these topics and crucially the best 
way to convey the vital information to anyone interested.  
 
There are several overarching themes to my work. Still, arguably the one with the greatest 
significance is the perspective of a designer’s mindset, which differs from design thinking as 
these are skills. Instead, there is a mentality that designers possess.

I believe Ethical and Sustainable Design have always been closely interlinked. Sustainable 
design is constantly developing from social needs (this isn’t surprising, with ‘social’ being one of 
the three core pillars). However, this means there will always be an intersection between the 
social elements of Sustainable Design and the considerations required in Ethical Design. From 
my (student) perspective, these are large topics and issues that are often breezed over. This 
supports the importance of these articles and the discourses they orbit and spark.

Context

   3. Klaus Krippendorff, “Redesigning Design; An Invitation to a Responsible Future”. 1995. pg 138.



The journey to better understand ethics within design began by investigating how other 
designers felt about the field and the more subtle details. At the start of many articles/ journals 
concerning ethics, references are made concerning an uncomfortable realisation. In an article 
written by Lennart Overkamp titled ‘Daily Ethical Design’, he expresses this exact feeling.

“Suddenly, I realized that the people next to me might be severely impacted by my work”4

Furthermore, Overkamp begins to verbalise the realisation he experienced surrounding the 
impact design has and therefore engages in the discussion of Ethical Design. There are several 
different ways Ethical Design is defined and explained.

 “Given this degree of freedom, designers have to adopt some criteria for choice and on this 
basis choose what, in their view, is better to do. That is, given that ethics is defined as dealing with 
‘what is good and bad, right and wrong’5, they have to make ethical choices.”6

This definition starts the discussion surrounding the need for designers to make decisions 
and the complexity of the issue itself. With this a baseline, we can compare against it as this 
discussion continues. 
 
Two questions were alluded to previously, ‘Why is Ethical Design Important’ and ‘Why does it 
matter?’. It seems obvious, why is ethics in general important?

 “It seems likely that the biggest challenges for our generation of technologists will be ethical, 
not technical. Designing responsible digital products requires understanding where we as designers fit 

in”.7 

 “The design process is, the preparation and moulding of all 
actions while keeping in sight its anticipated and desired outcome”

- Victor Papanek

Ethics in Design

   4. Lennart Overkamp, Medium, Accessed 8 November, 2021, https://alistapart.com/article/daily-ethical-design/
   5. Peter Singer, Encyclopedia Britannica, Accessed 19 November, 2021, https://www.britannica.com/topic/ethics-
philosophy 
   6. Ezio Manzini, Design, ethics and sustainability Guidelines for a transition phase. (Nantes, 2006) pg.1-2.
   7. Curt Arledge, Design Ethics and the Limits of the Ethical Designer. Viget, Accessed 8 November 2021, https://www.
viget.com/articles/design-ethics-and-the-limits-of-the-ethical-designer/



Crucially, Design ethics is needed to raise the general standard of designers by establishing 
recognised behaviours and, therefore, the progressive development of design practices. 
 
One position to take when investigating ethics in design is to understand what design would 
be without them. Unfortunately, this can be seen to a varying degree daily (UX design is an 
obvious example). Jeffrey Kok Hui Chan discussed in his work ‘Design ethics: Reflecting on 
the ethical dimensions of technology, sustainability, and responsibility in the Anthropocene’ 
he states that ethics are integral to design. Despite the growing importance of ethics, there is 
still a lot to be done before calling design ‘ethical’. The main aim for Chan was to “revitalize the 
discourse of design ethics”8. This article was published in 2018, and the discussion surrounding 
ethics has only grown in backing within the community. Interestingly, one of the topics Chan 
chose to explore was the connection between Design Ethics and Sustainability. (This concept is 
a matter for later discussion).

It seemed appropriate to explore the perspective of Christian Becker. Becker published a 
journal titled ‘Ethical Principles in Design’, which expands and elaborates on the design ethics 
discord.

It seems crucial to recognise that Becker stated the importance and interconnectedness of 
design ethics with sustainability. Numerous elements should be recognisable within design 
ethics—specifically, responsibility and sustainability. Becker also steps into a discussion 
revolving around the potential creativity within design being forged due to environmental, 
social and economic challenges. The literature produced by Becker aptly portrays the multi-
dimensional approach needed when dealing with ethics in design. However, the suggestions 
above are complicated for designers to carry out daily.

Ethics in Design

   8. Jeffrey K.H. Chan, “Design ethics: Reflecting on the ethical dimensions of technology, sustainability, and responsibility in 
the Anthropocene”. Science Direct. pg 2
   9. Christian U Becker,“Ethical Principles for Design”. (2019) pg.10

Ethical principles for design encompass responsibilities for users, stakeholders, society, 
nature and future generations. With regard to the challenges of the 21st century, 
modern design should specifically consider its responsibilities toward people around 
the world, future generations, and nature, and develop conceptions of sustainability 
design. This specifically implies reconsidering design’s professional responsibilities 
for functionality and creativity within the broader context of sustainability and 
globalization. In a world that is facing crucial challenges of sustainability and global 
relationships, design could have a positive impact and play an important role. The 
positive powers of creativity in human and nature are threatened in a world dominated 
by economic and technological perspectives and narratives. Humans are creative 
beings and their creative potentials, if properly understood, guided and used, can 
connect humans across cultures and times in a positive way, and reframe the human-
nature relationship as a respectful relationship of cocreativity. Design has specific 
responsibilities and potentials for promoting the positive potentials of creativity. Design 
is prevalent and accessible for people around the world, as it is embedded into many 
technological and economic objects of everyday use. From within the very systems that 
threaten the environment and future and produce abstract tacit global relationships, 
design can reach people with positive messages of creativity and promote sustainability 
and fruitful global relations. (Becker, 10)9



With a more conceptual approach to design ethics the website ethical.com state,

“There are hundreds of books about ethics, and many different schools of 
thought, but at ethical.net we’re doing our best to avoid being dogmatic and 
we consider ethical as going in the direction of harmony with other people, 

animals, and the rest of the natural world”.10

They are more interested in the practice of applicable ethics (ethics that designers can perform 
daily). This opposes Becker’s perspective which is more related to intellectual rules. 
 
There is a point to be raised surrounding the importance of ethical practices in design. 
Additionally, there needs to be a progressive move where if several elements are not performed 
correctly, it should not be called ‘design’. Design should inherently be a thoughtful process. 
Unfortunately, there are aspects of design that are currently more of an afterthought.

What makes us negate our Ethical or Sustainable practises?
With the previous areas explored, there seems to be a need to ask why this design field is often 
overlooked or negated. Unfortunately, the most common answer is ‘inconvenience’. Within a 
professional work environment, there is an unsettling concept that there is not enough time or 
budget to appropriately consider the ethical issues that the design work may be confronting. In 
some instances, this can take the form of an individual not knowing the ethical implications of 
the work they are producing.11 

However, this has the escalated effect when designers are unaware of the possible 
consequences of their work12. Overkamp suggested that a common reason for this neglect is 
due to the concept being too overwhelming. “It’s simply too much to simultaneously focus on. 
When short on time, or in the heat of approaching deadlines and impatient stakeholders, how do you 
incorporate all of design ethics’ focus areas?”13.

Therefore, we need to encourage students of design to incorporate Ethical Design into their 
practices. As Victor Papanek states, “for in showing students new areas of engagement, we may 
set up alternative patterns of thinking about design problems. We may help them to develop 
the kind of social and moral responsibility that is needed in design.”14 This is one of the goals 
behind the articles. The pieces have been shared and are intended to support anyone wishing 
to practise the kind of design we need. A designers’ social and moral judgement needs to be 
considered before they even start designing.15

Ethics in Design

   10. ethical.net. Accessed 8 November, 2021, https://ethical.net/
   11. AJ Justo, The knowns and unknowns framework for design thinking. UXdesign, Accessed 8 November 2021. 
https://uxdesign.cc/the-knowns-and-unknowns-framework-for-design-thinking-6537787de2c5
   12. Overkamp, Daily Ethical Design, 2021
   13. Overkamp, Daily Ethical Design, 2021
   14. Victor Papanek, “Design for the Real World”. (London: Thames & Hudson), pg.54-59
   15. Papanek “Design for the Real World” pg.54-59



Ultimately, we make decisions daily, we often make decisions in the blink of an eye, and 
most are meaningless. But some are weighty. Some are design related. Some can impact 
people’s lives, which furthers the importance of understanding ethics when making 
design decisions.  
 
So how do we make sure that our daily design decisions will result in a product that’s 
usable and accessible, among other things, protects people’s privacy, agency, and focus, 
and benefits both society and nature? One suggestion is to understand the elements that 
make up ‘daily’ ethical considerations. Lennart Overkamp expressed this visually below.

16 

As shown, he states that there are six critical principles within design ethics and, by 
extension, the considerations that designers should observe daily. However, in many 
instances, these are easier written than done. Of course, not all of these principles will 
apply at all times, but it’s the knowledge and appropriate integration often missing in 
design thinking.

Ethics in Design

    16. Overkamp, Daily Ethical Design, 2021



Dealing with Ethical Design Predicaments:

 “When support for open discourse doesn’t come from senior 
leadership…the psychological safety of employees is at risk.”17

Similar to what was stated previously, elements and principles are recommended to 
ensure the design is ethically minded, but the designer isn’t the sole influence in many 
instances. Granted, they are ultimately the ones making those decisions, but it’s not 
that simple. Dan Saffer raises the question, who is in charge of deciding when a product 
simply shouldn’t be built?18. It’s all about responsibility. As Carrie Sownie suggests, one of 
the challenges linked to Ethical Design is determining who is responsible for ensuring it is 
appropriately considered and acted upon.19

Is it the boss? The client? The manufacturer, the 
government or even the consumer’s?

Fortunately, Sownie also proposes an apt explanation of who is to blame. Everyone. 
Granted, this is a straightforward way of explaining away the issue because if everyone 
is to blame, then no one is. However, it’s important to note that it’s going to be a team 
effort to progress and develop. “Everyone takes a piece of the responsibility pie, including 
designers. You can take the time to check if products are designed ethically and hold everyone 
accountable if they are not. Companies can require ethical design from designers, since it adds 
value to the products. And designers can make this a part of their code of conduct, which will 
add value to their brand. There are plenty of benefits of ethical design, especially long-term 
ones, that can bolster the brand and product of those involved.”20

Ethics in Design

   17. Shayna Hodkin, What does ethical design mean? Invisionapp, Accessed 8 November 2021, https://www.invisionapp.
com/inside-design/what-does-ethical-design-mean/
   18. Dan Saffer, Designing Ethically, Medium, Accessed 8 November 2021, https://odannyboy.medium.com/designing-
ethically-edc29352679a 
   19. Carrie Sownie, The principles of ethical design (and how to use them), 99designs, Accessed 8 November 2021, 
https://99designs.co.uk/blog/tips/ethical-design/
   20. Sownie, The principles of ethical design (and how to use them)



Ethics in Design

To expand on this explanation Shayna Hodkin suggests that most designers are working 
to pay the bills. Sadly, ethics seems to be one of the first behavioural elements to fall to 
the wayside. It takes a lot to put up your hand and call out the actions of people around 
you.  
 
Having said this, all of the weight does not sit on the designers’ shoulders. Several 
systems ideally minimise dissonance within the design team. The simplest and most 
common form of this is a Code of Conduct. For many companies, this is an opportunity 
to outline its overarching mission, allowing both employees and clients/customers to 
better understand their true intentions (or at least what they publicly share). When 
used correctly, this can hugely benefit the designer. As discussed by Devangi Vivrekar, 
a Product Manager within the Dropbox team, the principles laid out in their code of 
conduct “help designers guide their decisions and ultimately produce features that support 
their users’ goals”21. This opens the conversation that codes of conduct can be a force 
for good. They are crucial to ensure that undesirable outcomes are minimised in various 
fields within the business. This can be seen in the ‘Do Good Pledge’. The pledge called 
for graphic designers to act and start helping more people. Like the Scouts, they asked 
graphic designers to pledge three things:

1. Be true to their profession
2. Be true to themselves
3. Use 10% of their professional time to create a 
better place
The crux of the pledge was aimed at more than just graphic design and more than doing 
good design. Bernam was striving for designers to simply start doing good.22 

Crucially ethics within design seem complex and dependent on a variety of external 
factors. To draw a somewhat conclusion on design ethics, the works of Philippe d’Anjou 
were researched. He poignantly stated “the value of such a perspective on design ethics 
is not to provide technical or definite guidance in the resolution of moral dilemmas. 
Rather, it is to expose the nature of human character and freedom so that hidden 
assumptions and beliefs about it may be questioned and apprehended in radically 
different ways.”23 

   21. Vallance, D. et al. Do product designers need a code of ethics? Blog.dropbox, Accessed 8 November 2021, https://
blog.dropbox.com/topics/work-culture/do-designers-need-a-code-of-ethics-
   22. David Berman, Do Good Design. (Peachpit Press, 2009) pg.38
   23. Philippe d’Anjou, “Beyond Duty and Virtue in Design Ethics” Design Issues, 26(1), 2010, pg.95-105.



 “If the decision maker’s intentions are not “good,” the situation tends to become  
 tragic. The designer’s role will be to try to change the decision maker, i.e. to change  
 his value structure. ... It becomes clear that one of the designer’s most difficult   

problems is to identify the client and the decision maker”24

The majority of the discussion thus far has been centred around the world of Ethical 
Design. This next topic is still within that environment but rather a critical reflection 
on the potential danger that can be caused through unethical design and unethical 
designers. To clarify this statement slightly, it seems crucial to present moral status 
and moral competence. Put simply, “If a being has moral status, it means that there 
are reasons that count in favour of respecting its wellbeing or importance”. Alternatively, 
moral competence is “the ability to rationally reflect on the reasons for their actions, their 
significance, and consequences.”25

Design has one of the broadest reaches of any profession or field, and with this comes 
influence. Many suggest that we as designers are trained and educated to solve problems 
and ultimately ‘make people’s lives better’. However, this ‘better’ is often not adequately 
understood 26. As much as we like to think it is, design is not neutral. 

 “Design is not a neutral, value-free process; however we have trained a profession  
 that feels political or social concerns are either extraneous to our work or   
 inappropriate”27

Hence why understanding ethics as well as consequences is so crucial to the thought 
process of designers. While talking about design and the impact of design it seems 
appropriate to investigate the potential consequences of bad design. As Dan Guy states 
“bad design decisions can lead to devastating personal, organisational and societal 
consequences”.28

As discussed, design is more rapidly appearing in the public eye as the source of potential 
‘creative’ ideas but equally the issues. By choosing to be a designer, you are choosing to 
impact the people who come in contact with your work. You can either help or hurt them 
with your actions29. “The work you bring into the world is your legacy. It will outlive you. 
And it will speak for you”30.

Ethics in Design

   24. E. Burton Swanson, “Churchman’s Theory of Design Integrity”. (Interfaces, 24(4), 1994), pg.54 - 59.
   25. Dan Guy, Ethics in design: What is ethics? Medium, Accessed 8 November 2021, https://danguydesign.medium.com/
ethics-in-design-what-is-ethics-ff2a5818b37a
   26. Ethics for Designers. Design needs Ethics. Accessed 8 November 2021. https://www.ethicsfordesigners.com.
   27. Katherine McCoy, “Countering the Tradition of the Apolitical Designer”. AGI’s Designers of Influence, (1997), pg.111.
   28. Guy, Ethics in design
   29. Trine Falbe, Ethical Design: The Practical Getting-Started Guide, Smashing Magazine, Accessed 8 November 2021, 
https://www.smashingmagazine.com/2018/03/ethical-design-practical-getting-started-guide/
   30. Aman Mishra, Why should we consider ethics while designing? Medium, Accessed 8 November 2021, https://bootcamp.
uxdesign.cc/why-should-we-consider-ethics-while-designing-7cd50fc77362





To further this discussion, David Vallance suggests a greater level of consideration is 
currently missing in most design (product design specifically). He suggests that not all 
consequence consideration is equal.

“Whereas first-order thinking considers only the immediate consequences, second-order 
thinking considers subsequent interactions and consequences.”

 – David Vallance

As a topic, it is appropriately growing in understanding within various fields, with ‘The 
Most Important Thing’ laying an excellent groundwork to move forward from. The book 
is centred around understanding these concepts within a business, but they are equally 
crucial within design. As stated by the author Howard Marks: 

“First-level thinking says “it’s a good company; let’s buy the stock.” Second-level thinking says, 
“It’s a good company, but everyone thinks it’s a great company, and it’s not. So the stock’s 

overrated and overpriced; let’s sell.”
First-level thinking says, “The outlook calls for low growth and rising inflation. Let’s dump our 

stocks.” Second-level thinking says, “The out-look stinks, but everyone else is selling in a panic. 
Buy!”31

This concept, although growing, is still limited within the education of designers. With the 
need to understand the user, there seems to be a disparity in the understanding of not 
just the consequences but how those consequences could cascade further—potentially 
creating a ripple effect. It is astonishing how little has been written or communicated 
concerning the importance of second-level thinking within a design environment.

“A designer is responsible for the work they put into the world” 
- Mike Monteiro

“Design makes futures. What designers make becomes the futures we 
inhabit”32

Of course, it is impossible to correctly predict how a product could impact and affect a 
user, but it shouldn’t be a surprise when work that is meant to hurt fulfils its purpose. It 
is believed that designers are the most likely to anticipate ethical issues and problems. 
This is primarily due to the level of understanding we should engage with users, 
clients, environment, etc. Arguably, it is impossible to predict every eventuality fully. As 
suggested by Michael J. O’Brien et al., the size of the decision has no bearing on how 
easily the consequences can be predicted. It can be a seemingly insignificant decision but 
will still have its challenges when predicting its effect33.

Impact in Design

   31. Howard Marks, and Bruce Greenwald, “The Most Important Thing: Uncommon Sense for the Thoughtful Investor”. 
Columbia University Press. 2011. pg.20
   32. Cameron Tonkinwise, Just Design. Medium, Accessed 17 November 2021. https://medium.com/@camerontw/just-
design-b1f97cb3996f
   33. Michael O’Brien. et al. “The importance of small decisions” MIT Press. 2019. pg.5



As stated previously, we, as designers, are inquisitive by nature. We want to understand 
how things work. In some instances, this means asking difficult questions. This can 
be referred to as a ‘dark reality session’. It is a form of speculative design that aims to 
unearth assumptions that may have crept into our design work and, therefore, better 
understand the potential consequences. A vital element of these sessions is the questions 
asked. They are often challenging and tough questions in the hope of stress-testing the 
product before it causes unexpected harm. The concept of dark reality sessions can 
supposedly be traced back to the ancient Greek philosopher Socrates. The practice has 
changed somewhat since then.

As Overkamp describes, “The back-and-forth Q&A of the Dark Reality session will help 
us consider and identify our concept’s weaknesses and potential consequences. As it is a 
team effort, it will spark discussion and uncover differences in team members’ ethical values. 
Moreover, the session will result in a list of questions and assumptions that can be tested 
with potential users and subject matter experts. In the project for the airline control center, it 
resulted in more consideration for the human role in automatization and how digital interfaces 
can continue to support human capabilities (instead of replacing them), and reflection on the 
role of airports in future society.”34

The Artefact group was discovered when exploring progressions in design and how 
groups are trying to better the ‘future’ through design. Titled ‘Tarot Cards of Tech’35, they 
hope the cards can help designers gaze into the future and further the discussion of 
impact in design.       

Impact in Design

   34. Overkamp, Daily Ethical Design, 2021
   35. The Tarot Cards Of Tech, artefactgroup. Accessed 9 November 2021, http://tarotcardsoftech.artefactgroup.com/



The Tarot Cards of Tech



• The client is right (even when they’re wrong)
• Find out the real problem first
• Read the brief
• Agree deliverables upfront
• Stay off the computer
• It’s OK to start again
• Know when to stop
• Sleep on it
• Work in stages
• Learn to take criticism 36

Professionalism in Design

The list above is a reference to the ‘11 unwritten rules of design’ produced by Karl 
Hodge. Personally, this list seems to be varied in consistency and reliability. Hodge 
suggests that these are the rules all ‘good’ designers should know, but they appear to 
more likely be a list of rules for designers to make their bosses/ clients happy? 
 
Why should the client always be right? As stated, these are supposedly rules that a good 
designer should live by, and Hodkin even poses that these rules will turn a ‘good’ designer 
into a ‘great one’. Granted, this is one of the oldest concepts in the book but is this not 
the kind of mentality that has resulted in the current ethical and sustainability issues we 
are still dealing with?  
 
Other than that, the rules seem more on track to be a progressive agent of change (as 
designers should be). Crucially, the understanding of the brief. 
 
Unfortunately, it seems appropriate to recognise the changing environment we designers 
find ourselves in with professionalism in mind. This is precisely the reason we love design, 
but it is also one of the issues within design. As suggested by Klaus Krippendorff “without 
concern for its discourse, design is bound to drift, as it has in the past, from one peak to 
another, ultimately into oblivion.”37 

   36. Karl Hodge, 11 Unwritten Rules of Design. Creative Bloq. Accessed 9 November 2021, https://www.creativebloq.com/
career/unwritten-rules-design-61411889
   37. Krippendorff, “Redesigning Design; An Invitation to a Responsible Future”. pg.162.



While investigating the impact ethics can have on designers, it seemed tangential 
to explore the importance of design thinking and, therefore, the thought process for 
designers. Design thinking has largely been twisted into a business strategy rather than a 
progressive mindset. Although IDEO didn’t invent design thinking, IDEO was researched. 
They are the most highly credited for shaping the practice. As stated by IDEO executive 
chair Tim Brown, “Design thinking is a human-centered approach to innovation that draws 
from the designer’s toolkit to integrate the needs of people, the possibilities of technology, and 
the requirements for business success”38.

As suggested, there is a crucial element in how designers think that relates to 
understanding the user. Granted, in the grand scheme of things, there is more that 
needs understanding than just the user, but they argue that when a user is completely 
understood, the product has been produced to the highest possible level. These 
explanations convey the impression that design thinking is more of a skill that anyone 
can perform. It isn’t exclusive to designers as a profession. The thinking style is more 
commonly expressed as the subheadings; Empathize, Define, Ideate, Prototype and 
Test39. 

However, as proposed by Steve Vassallo “design thinking is one of the most important 
‘dangerous ideas’ of the 21th century”40. He continues to explore this idea within his 
publication ‘The Way to Design’. Vassallo suggests that the world is growing more 
complex, yet we are still using the same ‘design thinking’ as we did 15 years ago. Are we 
not due an update? A version 2.0?

Scott Berkun suggests an alternative perspective. In his book ‘How Design Makes The 
World’ he starts that design thinking has become a list of steps concerning how good 
designers work41. The increasing popularity around design thinking and the connotation 
that it is an approach to problem-solving influences individuals to believe that this 
thinking process is all it takes to be a designer. Berkun also explores the concept of 
surgeon thinking. The idea that a list is distilled from the steps of being a good surgeon. 
Would an individual then feel confident to perform surgery after reading the list?42

“Understanding design thinking isn’t the same as being good at 
design doing, but it can help people on their way.” – Scott Berkum

Designer Mindset

   38.  IDEO Design Thinking. IDEO. Accessed 9 November 2021. https://designthinking.ideo.com/
   39.  What is Design Thinking? The Interaction Design Foundation. Accessed 9 November 2021. https://www.
interaction-design.org/literature/topics/design-thinking
  40. Steve Vassallo, The Way to Design, (Foundation Capital, 2017). pg.82 - 84.
  41. Scott Berkun, How Design Makes the World. (Berkun Media, 2020), pg.83 - 88.
  42. Christina Wodtke, Five Habits of Design Thinking. Medium. Accessed 9 November 2021. https://cwodtke.medium.
com/five-habits-of-design-thinking-45bb61b30393



“Everybody designs who devises courses of action aimed at 
changing existing situations into preferred ones” 

- Herbert Simon, 1969

As Ron Wakkary suggests in his most recent publication, ‘Things We Could Design: For 
More Than Human-Centered Worlds’ there is a movement for a new mindset within 
design. A rethinking of how we position ourselves while designing. He refers to it as 
posthumanism, this being similar in approach to environmental design with the core 
element not centring around humans and instead allowing greater value to be placed on 
other elements within the environment43.

With a progressive designer mindset in mind, I feel compelled to reiterate the words of 
Bruce and Stephanie Tharp where they state that “the road to self-improvement is paved, 
in part, through direct, critical self reflection”.44

Design is, of course, a profession. One could call themselves a designer by practising 
said profession, but design is such a vast and expansive field that this cannot be the only 
criteria. As proposed by Ezio Manzini, there is a difference between diffuse design (design 
performed by everyone) and expert design (design performed by trained designers). This 
notion implies that we are all born with the ability to design, but it takes something more 
to become a designer, “everybody can run, but not everybody takes part in the  marathon  
and  few  become  professional  athletes”45.  
 
I believe a designer is anyone who thinks of ways of moving from one situation to a 
preferred one. However, to an extent, I agree with Manzini, not everyone will be a 
designer, but this doesn’t mean everyone cannot practise design. In my experience, there 
are even individuals who perform design on a daily basis that struggle with the ambiguity 
of being a ‘designer’. 
 
Therefore, I would propose that the crucial factor in being a designer is an individual’s 
mindset. Being a designer is a mindset; it is a state of mind that allows you to progress in 
a preferred direction and become an agent of change. I would suggest a more agile and 
meta approach to the construct of being a ‘designer’. 
 
As posed previously, anyone can perform design thinking, and everyone could be a 
designer. But not everyone is a designer. Design is fickle and ever-changing, which is a 
good thing. It would be silly for designers not to change as needs change.

Designer Mindset

I Design Therefore I am

   43. Ron Wakkary, Things We Could Design: For More Than Human-Centered Worlds. MIT Press. 2021. pg.4 - 9
   44. Tharp & Tharp. Discursive Design: Critical, Speculative, and Alterative Things. pg. 306
   45. Ezio Manzini, Rachel Coad. Design, when everybody designs. (MIT Press, 2015). pg.37.
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Right(s) in Design — Written and Unwritten

Article Reflection

https://bunn-josh.medium.com/right-s-in-design-written-and-unwritten-9bec69f43432

It felt essential to understand what design ethics meant; users need to know that designers 
have an ethical and moral standpoint. It is easy to point the finger at other designers, and yes, 
as I have said in the article, several designers are quick and loose with their morality towards 
design practises and outcomes. As suggested by Jonathon Chapman we have never wanted, 
owned, and wasted so much stuff46 and unfortunately this is largely due to designers. Having 
said this designers themselves are not the only ones to blame. 
 
It would be naive to say it’s solely the designers’ fault. Designers have power when it comes to 
what is produced, but they are not the only cog in the machine.  
 
It felt essential to have a paragraph within this article to reflect on my own experience with 
design ethics, good and bad. As the article explains, there was an event that I am still ethically 
conflicted by. As with the aim for these articles, it allowed a platform for reflection and 
exploration. 
 
Crucially, ‘blame’ isn’t the issue that needs confronting, rather ‘accountability’. This topic was 
raised occasionally, but this is the critical element that needs to be better understood. As 
suggsted by  Koskinen & Krogh “Design research has long historical roots, but its volume has
grown rapidly over the last fifteen years”47. 
 
The concept of ‘Dark Reality Sessions’ was raised to ask important/ challenging questions. This 
concept is also interested in analysing the value of accepting all perspectives. No matter what 
the outlook is, by understanding their voice, we will gain insightful knowledge. Listening to an 
alternate perception expands understanding and challenges internal biases. 

 “Designers are also accountable to other parties outside the realm of art, such as 
manufacturers, product safety administrators, management, financing and marketing offices, 
current users and future generations, all of whom might either benefit from or struggle with the 
results and ambitions of design.”48

 
As a designer producing work that will be shared with the world (whether read or not), I must 
be accountable for its impact. For example, if I made outlandish comments on designers’ ethics, 
I need to be prepared to welcome critique and confrontation. Without this, what is the point 
in the work itself? Some may agree with this. Some won’t. That’s ok, but the author/ designer/ 
creator needs to be held accountable for this. They should have pride in the work they are 
putting into the world. 
 
I believe this article was crucial to progress the enquiry and  
allowed a grounding to explore future issues in more depth  
with a greater level of agency as well as presenting the importance
of ethics in design.

   46. Jonathan Chapman. “Meaningful stuff”, (MIT Press. 2021)
   47. Ilpo Koskinen. Peter Krogh. Design Accountability: When Design Research Entangles Theory and Practice. International 
Journal of Design, 9:1, (2015) pg.1 - 2.
   48. Koskinen, Krogh. Design Accountability. pg.1 - 2.



Article Reflection

The primary reflection of this article is the importance of mindset regarding design. These 
articles (including the first written concerning privilege and identity) have had an underlying 
message concerning what my understanding of being a designer is. This was performed to 
determine if I can appropriately define myself as a ‘designer’. This ironically is precisely the 
issue; why is a technical definition needed? Design and designers are complex; they are multi-
faceted and shouldn’t be definitively defined so simply. 
 
Much like the practices of design, design itself is iterative. It is continuously developing, 
learning, creating and repeating. Even if there were an agreed-upon definition, it would already 
be outdated. Because of this, the important development is the fragile definition of design, 
with one of the main skills possessed by designers being their mindset and thinking ability. It 
makes sense that a key attribute to being a designer is all about an individual’s mindset. Moving 
forward, I need to have a positive mindset towards the fact that I am a designer. 
 
“The world is for you to claim - be bold and claim to be designer even if you don’t feel like you deserve 
it yet” - Stella Guan 
 
On further reflection, this article was needed as a next step in the series. It cemented aspects 
and attributes within design that may seem obvious but were missing from my understanding. 
The development of this piece allowed for an external perspective on being a designer and 
crucially aided in the production of my code of conduct. 
 

 

Designer Jobs

https://bunn-josh.medium.com/designer-jobs-7bc383d3888f

‘I design, therefore I am’



Article Reflection

As stated previously, ethics and mortality are personal, it’s important to stress that this 
exploration into a code of conduct is realistically for personal gain. However, that’s not to say 
my learnings aren’t transferable. Seemingly much like the sources I used to develop my code, 
this article should be used as a source for others to reference and use as they see fit. 
 
Upon reflection, the code is honestly quite wordy in places. It seemed important to leave little 
to interpretation. It does, however, decrease its readability. With this code being a first draft, it 
has been produced to be edited, developed, and ideally simplified over time. 
 
Additionally, it seems appropriate to indicate the perspective by which the code has been 
written. At this point, I am a ‘junior designer’, a position where I am educated to a high level in 
a specialist field of design, but I have minimal practical experience. Because of this, the code of 
conduct may explore issues I have not ‘yet’ had any personal experience of. 
 
Therefore, as stated before, the code  
is likely to change and ideally this  
will occur with experience and  
changing perspectives.

 “Before you are a designer, you are a human being. Like every other human being on the 
planet, you are part of the social contract.”49

Upon reflection, it seemed apt that 
the first article investigated design 
ethics in a broad sense. The second 
then continued to explore these topics 
but on a professional level. And finally, 
the last article created a personal 
conclusion regarding ethics in design.

Designing My Own Code of Conduct

https://bunn-josh.medium.com/designing-my-own-code-of-conduct-fec2f13472c6

The SeeGull

   49. Mike Monteiro. A Designer’s Code of Ethics. Mule Design. Accessed 21 November 2021. https://muledesign.
com/2017/07/a-designers-code-of-ethics.



Code of Conduct

A designer shall conduct their business competently and at all times, upholding the 
values of honour, dignity, truthfulness, honesty, morality and integrity in everything 
they undertake.

It is the responsibility of designers to convey the value of design to clients, end users, 
government and the general public. They should be active advocates in showing 
the potential of design to address issues of equity, health and safety, quality of 
life, environmental sustainability, inclusivity, accessibility, cultural diversity and the 
advancement of the human condition. It is also important to address the potential 
negative impacts of poorly conceived design in terms of possible social, cultural 
and environmental impacts and implications of possible technological and data 
manipulation impacting privacy.

As a matter of professional reputation, designers should always honour their written, 
verbal and contractual commitments to clients, suppliers, collaborators and employees.

Designers shall not accept payments or benefits which may impair or be construed as 
impairing their ability to remain impartial and fair in all their dealings.

Whilst designers may publicise their services in a factual and dignified manner they 
shall not knowingly offer rates below fair market value to clients to win contracts, this is 
unethical, as it undermines the value of the work of all designers.

Designers shall treat all knowledge and information relating to their clients’ or 
employer’s business as confidential, ensuring that any private information, competitive 
advantage (patents, intellectual property) or other information obtained within this 
confidential relationship is protected from any third parties without the consent of the 
relevant client or employer.

Designers shall not knowingly work simultaneously, for clients or employers who are in 
direct competition with each other without their full knowledge.
Designers need to understand and respect their own copyrights and other intellectual 
property rights as well as the intellectual property rights of others.
Contracts should clearly describe the scope and nature of the project prior to 
commencing work.



Because their work directly controls access and can perpetuate or address systemic 
inequalities, designers have a professional obligation to address inequity. They should 
be aware and consider the possible ways their work can create inequality and aim to 
reduce the impacts of existing systemic inequities on their users.Employees deserve to 
work in a safe work environment that respects their basic human rights.

Diversity is a source of variety and value and is to be respected and celebrated. As 
arbiters of taste and creators of artefacts and messaging associated with success and 
desire, designers have enormous power to define culture.

Inclusivity should be vigorously defended. A lack of understanding and attention can 
result in designs that become unsafe.

It is the responsibility of designers to consider how designs are carefully aligned to the 
demands of the users of each project.

Designers shall have due regard to the effect of their work and endeavour that it 
may cause as little harm as possible either directly or indirectly to the ecology or 
environment, including:

- living creatures
- endangered species of plant or fauna
- the atmosphere
- rivers and seas
- the land

Designers should wherever possible implement a rational utilisation of materials, 
manufacturing processes, energy usage, recyclability, and re-usability by maintaining 
a critical contemporary understanding of the science and technologies necessary to 
create designs that minimise environmental impact. Designers should be aware of the 
‘whole life cycle’ of their designs.

Designers should not knowingly develop designs that ‘greenwash,’ that is, designs that 
appear — through marketing or other stated claims — to be more environmentally 
sound than they are.

Designers will be agents of change where possible.



Conclusion

The majority of the conclusive points have been discussed throughout, but several elements in 
this work need reiterating.
 
 It is crucial to understand the importance of agency within our work and its effect. Agency 
could easily be assumed as the approach a designer takes to their work. This being one side 
of the coin, it is essential to recognise ones own identity within the broader design world as a 
designer. This allows them to situate the work they produce more appropriately within correct 
discourses and, therefore, engage in the more relevant discussions.
 
 Additionally, with designers having the proper consideration of their agency, they can critique 
others more pertinently. Without having this understanding, the critique could appear to be 
misguided.
 
 One of the central aspects of being a professional designer is accountability. There will always 
be unforeseen impacts (ideally, we mitigate as much as possible with appropriate foresight). 
However, it would be naive to think a designer would never make a poor decision in their 
career, resulting in unintended consequences. But when this happens, the designer is correctly 
accountable. Equally, if an unintended consequence occurs outside the designers’ control and 
is unaffected by their decisions, the individual/ client/ organisation should also be held to the 
same level.

Create

LearnFinally, and potentially most importantly, is how 
personal the term designer is. Anyone can be a 
designer; it is primarily up to the individual to 
determine whether they are or not. Granted certificates, 
accreditations and experience help, but they are not 
necessary. Being a designer is majoritively concerned 
with how an individual thinks, and because of this, the 
term designer is all a mindset.

As suggested by Mike Davis “Sustainable Design is no longer just a desirable expertise, it is a 
necessity and an integral part of everything we do together. It is no longer an option for designers - 
it’s an ethical imperative.”50 

As mentioned at the start of this workbook, design is constantly evolving and seemingly, the 
next evolution is one where all design on a fundamental level is both sustainably and ethically 
minded (design as it should be).

   50. Mike Davis, Sustainable Design: The Ethical Imperative. Bergmeyer. Accessed 13 November 2021. https://www.
bergmeyer.com/trending/sustainable-design-the-ethical-imperative



As suggested by Jean Russ, the term Sustainability is used too often. Additionally, it is 
spoken with such disregard that it has become all but meaningless. Sustainable Design 
and ethical design are frequently thrown out when discussing design principles, but 
what do they mean and can a better understanding benefit daily design practices?

Twist Sustainable Design vs Ethical Design

Should we be Sustainable Designers? Ethical designers? 
Responsible designers? Should a designer not be all of these 
things? Why do titles matter?

What is the relationship between Sustainable Design and Ethical Design? Is Sustainable Design 
and ethical design the same thing? They both have a greater than norm understanding of how 
design may impact the world, people, planet & profit. At its most basic;

“Design is a field of concern, response, and enquiry as often as decision and 
consequences” – Norman Potter

It seems that both can be broken down into respective elements. Sustainable Design is 
the understanding and acknowledgement of Environment, Social and Economic issues. 
Alternatively, Ethical design is concerned with Accessibility, Privacy, Usability, Persuasion, 
User involvement, Focus and Sustainability. So, therefore, all Ethical Design should consider 
sustainability, and all Sustainable Design should consider social impact (Ethical Design). In 
which case are they simply two sides of the same coin?
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